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Summary 
This paper investigates the historical and economic background and origin of 

transfer prices under the influence of changes in external economic conditions and 
the needs of organizations in a particular management system. In scientific studies 
and the formulation of the economic phenomena using the historical approach is 
crucial. It's too time-consuming process, since the period of formation involves the 
selection and detailed study of the theoretical aspects of the introduction of transfer 
pricing, which in the world literature is mainly associated with the processes in tax 
legislation and tax minimization. 
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Summary 
The economic essence of the category "Marketing System" is explained and 

reasonable marketing strategy for its implementation, taking into account the 
objectives of marketing activities. It was shown main criteria for the functioning of 
marketing systems that can be formalized through a mathematical model that seeks to 
maximize the net discounted income. It is established that the model of marketing 
should be based on the principles of marketing interaction. A system for the formation 
and organization of marketing activities in agricultural production. 

Key words: marketing system, transaction costs, sales, production, market 
conditions, assortment, demand, marketing tools, agri-food market, the marketing 
chain. 
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Summary 

In the article the considered questions of influence of level of 
 are on efficiency of innovative technologies of growing of 

agricultural cultures. The low level of concentration of capital in industry can be 
mediated also  through the resource providing of agricultural production.Calculation 
production cost figures are certain by an informative base, both for planning of 
current activity of enterprises and for prognostication of dynamics of production 
charges in a plant-grower in the context of changes in the resource providing of 
agriculral production. To all appearances yet high specific gravity of commodity 
producers which belong to the low level of the resource providing, in their general 
amount, and also in the context of necessity of acquisition by reproductive processes 
in agrovirobnictvi extended  

ey words: resource providing, cost, production costs, profits, marketing, 
management, innovation, technical and technological support, investment, economic 
effect. 
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 2006  – 5305,5 . , 
 36,6% .  

 2008  – 12611,5 .  
 – 30,3 ,  

. 
 1. 

 1 
 1990-2012  

 , 
.  

, 
.  

, 
 

1990 2729,0 9168,9 33,8 
1995 4507,1 9633,2 21,8 
2000 3985,2 6871,9 18,6 
2005 4499,9 8975,1 20,6 
2008 4218,8 12611,5 30,3 
2009 5121,8 11833,1 23,7 
2010 4504,8 8484,9 19,7 
2011 3787,1 9097,7 24,7 
2012 3425,3 6936,4 21,1 

             * :  [3]. 
 

, 
 17,6%  80%  

 2012 .  4,5%  20% .  2009  
2010  

 2007 .  2012  
 2007 . 

 2012  17186  
44808  –  38,3 %. 13265 (77,2 %)  

 25 , 3921  (22,8 %)  
 25 ,  676  
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.  2012  
 – 35,8 ,  – 34,8 , 

 – 34,3  ( . 2). 
 2 

 2010-2012  

* :  [2]. 

 
, .  ,  

2010 2011 2012 % 2012  
2010 2010 2011 2012 % 2012  

2010 
 470,4 569,7 255,7 54,4 18,3 27,4 14,6 79,8 

 547,0 535,3 477,0 87,2 24,6 31,7 31,2 127,0 
 72,3 80,7 103,0 142,0 22,0 25,7 30,0 136,0 

 654,9 629,7 373,3 57,0 18,5 20,3 13,5 73,0 
 370,8 451,4 432,8 117,0 18,3 20,8 21,1 115,0 

 128,5 102,9 103,4 80,5 22,7 23,8 28,4 125,0 
 15,8 13,4 10,3 65,2 21,0 25,8 27,9 133,0 

 474,7 493,8 327,9 69,1 16,9 19,7 14,0 82,8 
 54,8 72,2 90,2 165,0 23,9 32,2 32,8 137,0 

 313,0 282,9 339,5 108,0 25,5 26,1 34,8 136,0 
 566,2 504,5 309,8 54,7 18,7 22,9 19,1 102,0 

 123,4 181,8 166,4 135,0 13,3 18,9 19,0 143,0 
 72,4 98,8 117,6 162,0 20,0 29,8 31,7 159,0 

 884,7 880,7 381,5 43,1 20,6 23,3 12,9 62,6 
 1041,1 1052,7 597,6 57,4 21,5 26,0 16,2 75,3 

 449,5 426,9 372,3 82,8 18,8 23,1 24,0 128,0 
 129,3 147,8 161,0 125,0 23,9 29,9 30,6 128,0 

 203,4 230,2 239,5 118,0 17,0 21,4 25,8 152,0 
 236,9 287,5 362,6 153,0 21,1 31,8 35,8 170,0 

 346,0 514,0 494,9 143,0 14,2 24,8 25,7 181,0 
 422,2 660,5 289,8 68,6 16,3 27,1 13,3 81,6 

 343,7 347,4 410,4 119,0 23,6 30,4 34,3 145,0 
 391,0 363,0 333,1 85,2 25,1 31,6 32,3 129,0 

 45,8 55,8 60,7 133,0 22,4 28,8 31,2 139,0 
 127,1 104,1 126,1 99,2 20,8 20,8 28,3 136,0 

: 8484,9 9097,7 6936,4 81,7 19,7 24,7 21,1 107,0 
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 2008-2012  
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), % 

2008 70,17 84,03 19,8 
2009 76,02 72,32 -4,9 
2010 95,99 95,65 -0,4 
2011 115,89 134,43 16,0 
2012 141,95 158,17 11,4 
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Summary 

The article reviews the current state and the main trends of the  barley 
production in Ukraine. Defined the place of certain regions of Ukraine in the barley 
production. Considered the basic economic indicators characterizing the efficiency of 
barley production in recent years. Determined the main reasons of decline in 
production volume of barley both internal and external, the main problems that exist 
in the domestic grain sector, and particularly in barley production. Are determined 
possible prospects of barley production development  in the near future. 
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Summary 

It becomes firmly established that marketing strategy determines the vector of 
actions of enterprise. She is long-term-oriented and shows by the means of realization 
of marketing aims of enterprise. 

It is marked, that development of marketing strategy of enterprise is a process 
of creation and practical realization of the general program of actions of enterprise. 
Her aim is the effective placing of resources for the achievement of target market. 

Key words: Agricultural production, agrarian enterprise, marketing, strategy, 
marketing strategy, SW  is an analysis, market, market having a special purpose. 
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Summary 

The special attention in the article is spared to the analysis of the modern 
state of production and consumption of milk and suckling products. The last progress 
of market of milk trends are considered in Ukraine. And also the factors of negative 
influence are certain on the market of milk, resulting in the decline of competitiveness 
and stake at the market of home products. Investigated that an important factor in the 
direct impact on the level of milk production of cows acting performance. Necessary 
for the industry are also government support, which should contribute to agricultural 
development and milk processing plants.  
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Summary 

The problems of modern management of agricultural enterprises, based on 
the fact that the object of management is a particular type of organizational culture 
as a significant factor in competitiveness. Analyzed the essence of organizational 
culture, principles of management structures and structural elements of 
organizational culture. It was determined that organizational culture can affect both 
the image of the agricultural enterprise, be a factor in employee motivation and 
organizational processes, the pace of development organizations that create certain 
advantages over the competition. 

Key words: agricultural enterprise culture, organizational culture, 
competitiveness, development, strategic development, management, principles of 
management, the formation of administrative culture and culture management. 
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Summary 
The general condition of rural poor and its components, which should serve 

as the basis of losing their resource potential. Rural Development is a system of 
interaction between the national, economic and social spheres , the operation is 
carried out in accordance with the interests of farmers, industry and society. 
Therefore there is need for the development and implementation of consolidated 
public policy of the agricultural market, adequate social transformations taking place 
in the rural areas.  

Key words: market, agricultural market, rural areas, infrastructure of 
agricultural markets, agricultural policy, state regulation, agricultural producers, 
revenue, price regulation, budget financing, credit, taxation.        
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Summary 
Improvement of the functioning and regulation of exchange activity in the 

agricultural market of Ukraine is reasonable in article. The structure of offers for the 
sale of agricultural products to the market is considered. We found causation main 
factors that hinder the development of exchange activities in the agricultural market: 
the lack of an appropriate legal and regulatory framework; undeveloped exchange 
infrastructure; difficulty of guaranteeing supplies; unusual stock trading for 
agricultural producers; insufficient level of impact on market processes by regional 
authorities. The recommendations for improving the implementation arrangements 
and priority areas of activity in the stock market for agricultural products is 
proposed. 

Key words: exchange activities, regulated agricultural market, agricultural 
exchange, exchange trade, infrastructure, agriculture, agricultural products, forward 
rate agreements, futures, options.  
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Summary 
The article examines the social and economic indicators and criteria of 

sustainable development of the Ukrainian agriculture. The place of labor productivity 
in the system of sustainable development as one of its main strategic conditions of 
economic growth is determined. It was noted that the key problems of the modern 
development of the Ukrainian agricultural sector are the low level of social 
component, technological and innovation bases. The methods of the labor 
productivity measuring are determined; an estimate of its present state is given. A 
number of measures directed at labor productivity improving are proposed. 
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Summary 
The article examines some factors influencing the efficiency of personnel in 

agricultural enterprises. Base for the study were selected by the staff of the 
agricultural enterprises of Kharkov region. All agricultural enterprises Kharkiv 
region are distributed based on natural-climatic conditions on the steppe and forest-
steppe . In the course of the analysis was to identify factors that economic logic and 
reliability requirements consistent correlation-regression analysis. Factors that were 
used in the study were selected based on the structure of production, size of 
enterprises and their performance. The study found that increasing the size of the 
company can be traced reduction efficiency of the staff. Increasing the concentration 
of production in more efficient use of personnel. Relative measure of production 
efficiency, even a slight increase in the level of profitability of crop production 
contributes substantially more efficient use of personnel. 

Key words: efficiency, staff, profitability, multikolinearnist, correlation, 
concentration, steppe, incentives, productivity. 

 – ., . 



.                 16  1 (58)  1,  2014 

 72

 338.439.52 : 339.137.2 
. ., ., © 

 
. .  

 
 

 
 

 
 
 

 –  
, , 

.  
 

,  
.      

: , , , ,  
,  

 
.  

.  
,    

, ,  
.  

 
» ,  

. 
, ,  

. 
, , 

. , 
, ,  

.  
,  

.  
 

,  
. 

.  
: 
, 
 

                                                        
© . ., 2014 



.                 16  1 (58)  1,  2014 

 73

, ,  
.   

 
 

. 
 
 

,  
a .  

.  
 

. 
,  

.  
, 
 

.  
,  

,  
 [1].  

 (  
, ) -

. 
,  

, ,  
 

. ,  
 

, ,  
,  

, , 
 

 [4].  
 

, . 
  ,  

, ,  
, , , ,  

. , ,  
,  – ,  

 ( , ) . 
.  

, ,  
,  



.                 16  1 (58)  1,  2014 

 74

,  
. 

 
 1, , 

,  
 

.  
,  

 –  38,43 ,  
 (14,2 ) , . ,  

 1, 13707  (23,1%)  20  
50 . , 2389  (4,3%)  33,5% 

,  
.  

,  47%  
 2 .  

. 
 1 

  ,  
2011 . 

  
 

\  
,   
 

 
 

, 
 

 
 
,  

.  

 
,  

.  

 12 248 000 174 115,6 14,2 9 945,8 307 889,5 
 56133 21570,6 38,43 3410,3 2052,9 

: [2, 5].  
 

,  
, .  

, , ,  
,  

,  
. ,  

,  
 
 

,    .  
,  

,  
. 

 
: “ ”, 

”  “ ” (  “ ”) . 



.                 16  1 (58)  1,  2014 

 75

 “ ” ,  
, ,  

.  
 “ ”,  

 ( ,  
).  

”. ,  
.  

 
,  

, ,  
 

: 
- ,  

; 
-  

,  
; 

- ,  
; 

-  
 
 

; 
-  

,  
 

, ; 
- ; 
-  

. 
     , 

: 
 ,  

; 
 ,  

; 
  

,  
. 

 
.  – , 

,  



.                 16  1 (58)  1,  2014 

 76

. ,  
,  [3]. 

 
, ,  

 [1]. 
. ,  

,  
 

   
 

.  
,  

,  
. 

 
1.  

 [ ]. — : 
http://www.interesu.info. 

2. . . — 
]. — : http://www.ukrstat.gov.ua/ 

3. . 7  
] / .  // . – 2013. –  9 / 

. – : http://www.pravda.com.ua. 
4. . .  

 
 / .  //  "  

: ". – 2010. –  7. 
5. [ ]. – : http://www.eurostat.com. 

 
 

 
 
 

 – -
, , 

.  
 
 

,  
. 

 



.                 16  1 (58)  1,  2014 

 77

Summary 
Socially oriented market of Ukraine development and prospect of signing of 

Agreement about an association between Ukraine and ES stipulated the exigent 
necessity of decision of issues of the day of functioning of agroindustrial complex – 
the unique integral virobniche-ekonomichnoy system, which engulfs the row of 
industries of economy, specialized on the production of food. The fact of signing of 
Agreement about an association considerably will promote an investment 
attractiveness and leaking in of direct foreign investments in agriculture that will 
allow to balance negative balance of trade with the countries of European Union. 
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Summary 

Substantiates the need for market risks in agricultural enterprises. The basic 
stages in the evaluation of complex market risk in investment projects based on 
financial and economic measurement of market risk on the basis of variations in 
product attributes and pricing strategies of competitors. A model of risk management 
of marketing activities agricultural enterprises. 

Key words: marketing risk, assessment of market risk, management of 
marketing risk, investment project, agribusiness companies. 

 
 – ., . 

 
 



.                 16  1 (58)  1,  2014 

 84

 657.1        
., ., , ., . (n.loboda@mail.ru) © 

  
 

: 
  

 
 

.  
 

.  
 

.  
 

. 
: , , 
, , , ,  

, . 
 

.  
.  

,  
 

.  
,    

, .  
   

.  
, 

,  
,  

. 
 

, . 
 

,  
.  

 
.  

.  
,  

,  
, . 

                                                        
© ., ., 2014 



.                 16  1 (58)  1,  2014 

 85

 
,  

-
,  

, , 
 

. 
.  

 
.  

, . , . 
, . , . , . , . , . , . 

, . , . .  
, , . 

,  . , . , . , . , . , . 
, . , C. Lawrence, C. Camerer R. Thaler, A. Shleifer . 

 
,  

,  
. 
 
 

. 
 

, .  
 
 

. , 
.  

,  
.  

,  
, . 

 –  
 
 
 

. 
.  

 
.  

,  
.  



.                 16  1 (58)  1,  2014 

 86

 
 « ». ,  

,  
 « ». ,  

. .   “  
  ” [1, . 5].  

.  “  
   

”,  –  
 [2, . 4-5].  

, .  
,  “ ,  

 
” [3, 

. 6].  . ,   – , 
,   ,  

, ,  
,  (  

”), ,  
 ( )  ( ) 

, ” [4].   
 

». ,  
, , 

.  « »  
. ,  

 
, ,  

. , ,  
, . , 

, 
,  

, , . 
 « »  

,  
. ,  

, ,  
,  

, , , . ,  
,  

. ,  
. 

,  ,  
. .  



.                 16  1 (58)  1,  2014 

 87

 
 ( , 

). , . 
, ,  

. ,  
,  

 ( , , 
).  
,  

. , -
, . ,  

,  
. ,  

. , 
 

,  –  
 

. , -
. ,  

. 
 

”,  
, , 

 ( . 1).  
,  

 – .  
 –  170 . .  

 2007  
2013  (56,5%  
61,2% ). ,  

,  
, ,  

.  
,  

 (63,3 %  2009 .),  
 

.  
 

 2011-2012 . (  17,9 %  
15,7%).  

 
,  

 
. 



.                 16  1 (58)  1,  2014 

 88

 1 
 “ ”,   

* 

  

 “  
 

 
”   

 
 
 

  
 “  

 
” 

1.  – 
…  

 
 

 

 
 

2.   
  

 
   

3.  
 

  
 

 -
 

 
 
  

 
  

 

 
 

+ 
 
 

+ 
 

 
 

+ 
- 

 
 

+ 
 

,  
 
 
 

 
+ 
- 

 
 

+ 
 
 

+ 
 
 
 

+ 
+ 

4.    
 

 
 

 
* .  
 

,  
 
 

 ( . 2) [5]. 
. , 

 “  
” [6, . 9]. 

 
.  

 
. ,  

 
. 

,  
 

. 



.                 16  1 (58)  1,  2014 

 89

 2 
  

 2007 – 2012 . * 

%  

 
 

2007 2008 2009 2010 2011 2012 
 5,6 5 4,4 6,3 7,5 5,4 

 3,9 4,2 2,7 2,9 2,9 2,5 
 56,5 56,7 63,3 55,7 54,0 61,2 
 3,5 3,3 4,5 2,3 3,1 - 
 4,5 5,0 3,6 10,7 7,2 8,1 

 16,6 17,3 14,2 13,7 17,9 15,7 
 9,4 8,5 7,3 8,4 7,4 7,1 

 100,0 100,0 100,0 100,0 100,0 100,0 
* .   
 

 
, : 

)  
; 

) ,  
; 

) ,  
. 

 ,  
 

. ,  
  ,  

,  
,  

.  
 ( )    

.  
. , 

 
 

. ,  
. ,  

 
,  

. ,  
, . -

,  
 « »,  



.                 16  1 (58)  1,  2014 

 90

 
.  

 
. ,  

,  
 ( ) . ,  

 
.  

. 
 [7].  

.  
,  – .  

 , ,  
,  

. , ,  
 

. , 
, ,  

,  
. ,  

,  
,  

. 
 , ,  

.  
. ,  

, , , 
, ,  

. ,  
, 
. 

 (  
: 1)  

 – ; 2)  
,  

– ; 3)  – 
). 

,  –  
.  

,  
.  

, , ,    
,  
.  



.                 16  1 (58)  1,  2014 

 91

,  
,  

. ,  
, ,  

. 
  

 
. 

 ,  
 ( ),  

. ,  – . 
, , 

, ,  
. 

 
 

. , 
.  

 
, ,  

: 
 , 

 
 (  

,  
,  – 

 
. ,  

,  
,  

,  -  
,  

); 
  

 ( ), . 
 
 

,  
, , , . 

 
: 741 «  

»  –  ,   
, ; 7931 

», 7932 «  



.                 16  1 (58)  1,  2014 

 92

»; 9711 « » 9712 
»; 

  
 ( ,  

,  
,  

, ,  
. ,  

,   
,  

.  
   

: 1)  
 – 

   (  
, , ); 

;  
; 2) 

  
; 3) ,  

   – ;  
  ,  

;  ,  
  ;    

). 
. ,  

, ,  
,  

 
.  

 
,  

,  
. 

 
1. . .  

): . .  
. .  . : . 08.06.04 “ ,  
” / . . . – , 2000. – 19 .    

2. . . : 
. . . . . : . 08.06.01 

” / . . . – 
, 1999. – 16 . 



.                 16  1 (58)  1,  2014 

 93

3. . .  
 (  

): . . . . . : . 08.07.01 
” / . . . – , 2000. – 19 . 

4. . :  
 / .  //  

. – 2008. – . 3. – 
. 92-99.       

5.  web- . 
 [ ]. –  

.: http://www.ukrstat.gov.ua  
6. . .  

: . . . . . 
: . 25.00.05 “ : ” / . . 
. – ., 2000. – 18 . 

7. . : [ ] / . 
. – .:  " ", 2001. – 448 . 

 
 

 
.  

   
.  

 
.  

 
. 

: , , 
, , , , 

, . 
 

Summary 
The article deals with current issues of investment activities in Ukraine. The 

essence and the classification of investments for accounting and economic analysis of 
the implementation of the conditions for economy transformation  have been detailed.  

There have been determined the place and role of the investment performance 
for other types of ordinary activity.  

The ways of improving the methods of recording and analysis of financial 
investments have been investigated in the article. 

Key words: capital investment, financial investment, investment, investment 
resources, accounting, analysis, investment attractiveness, efficiency of  investments. 
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Summary 
A clear decision and differentiating of forms of entrepreneurial activity is 

considered in the floor, it a question in the difficult and changeable terms of 
segodennya acquires the special actuality. 

The theoretical foundations of legal forms of business and views of leading 
researchers on agricultural entrepreneurship 

Key words: legal forms are an, agrarian enterprise, production, 
classification, development, information. 
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Summary 

Over the past few years the world has swept a number of product 
management and fuel to the climate and financial. In the past few decades, 60 percent 
of the world's ecosystems have suffered degradation, emissions of carbon dioxide 
reached 40 percent, there is a significant shortage of water resources, a billion 
people are hungry, another billion suffer from over-nutrition and related diseases, 
one in four people in developing countries, living outside poverty, two billion people 
live on less than 2 dollars per day. 

Key words: agriculture, financial flows, global crisis, national economy, 
agriculture, organic products, farming, imports, exports, consumption potential, 
investment infusion, the innovative idea of competitive products, the European 
market, food safety, taxation, retrofitting production. 
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Summary 
The essence and nature of the wholesale markets of agricultural products as 

objects of high degree of social value have been disclosed. The term "wholesale 
market of agricultural products," the basic economic and social functions of WMAP 
have been refined. The forms and methods of process of state regulation of the 
development and the operation of WMAP have been developed. The criteria for 
inclusion the objects of infrastructure to the category of WMAP have been proposed. 
The recommendations on strengthening and improving state regulation and 
functioning of WMAP have been provided in Ukraine. 

Key words: market, agricultural market, agricultural market infrastructure, 
marketing channels of agricultural products, wholesale trade of agricultural 
products, pricing of agricultural products, agricultural market infrastructure facility, 
wholesale market of agricultural products (WMAP), WMAP social nature, 
government regulation, forms of state regulation of WMAP, methods of state 
regulation of  WMAP, regulatory support of WMAP, licensing  of WMAP, scientific 
support of WMAP, staffing support of WMAP, monitoring of results of WMAP 
activities. 

 
 – ., . 

 



.                 16  1 (58)  1,  2014 

 117

 65.011.46:346.545/546 
., ., 1, ., ., 1, ., 2© 

1  
2   

.  
 

 
 

 
) 

 
,  

, ,  
,  

, ,  
, .  

 
, , ,  

.  
,    

, . 
-

, ,  
.  

 
. 

: , , , 
. 

 
.  

, 
. ,  

, , .  
 

,  
, ,  

. , ,  
. 

.  
. , 

. , . , . , . , . , .  
.  

. , . , 
. , . , . , . , . , 

                                                        
© ., ., ., 2014 



.                 16  1 (58)  1,  2014 

 118

. , . , . , . .  
,  

 
. 

 
 

,  
. ,  

 
.  

.  
. 

 –  
.  

 
 

. 
.  

"  
 " ",  

 ( ). 
 

,  
.  

, , 
, ,  

, . 
,  – , , 
, ,  

 
. 

,  
 

".  –  
,  

,  
, . 

 – . 
,  

,  
. 

,  
, , ,  

. , 
,  



.                 16  1 (58)  1,  2014 

 119

. ,  –  
. 

 
, ,  

. ,  
.  

, – ,  
. 

 
, , , ,  

, ,  
, .  

, ,  
. 
,  

,  
,  

. , , , ,  
 

, , ,  
. 

 
. ,  

,  
, -

. 
 

–  
,  

. 
 

, .  
,  

. 
 

,  
,  

 : 
1) ; 
2) ; 
3) ; 
4) ; 
5) ; 
6) . 

,  
",  " ",  " ",  



.                 16  1 (58)  1,  2014 

 120

",   " ",  "  
",  " ",  " " 

., ,   
, ,  

,  
. ,  

,  
 

.  
,  

. 
 

. 
 

,  
 –  

. 
 

?  –  
, , :  

1)  
.  

, ,  
; 

2) ,  
,  

.  –  
.  

; 
3) , ,  

,  
,  

,  
; 

4) , ,  
,  

.  
,  

, ,  
. 

 
,  

, ,  
.  

, ,  



.                 16  1 (58)  1,  2014 

 121

, , ,  
. 

,  
 

, , . 
. ,  

, ,   
:  

- , , ; 
- ; 
- , ,  

, 
; 

- ; 
- , . 

.  
 

.  
,  

. 
 

1. . .  
. / . .  //  

 : . . . .  :  
. – .: , 2005. – . 377-383. 

2. . .  
 / . .  // .  

. . – : 
, , . – 2010. –  4(105). – . 13-24. 

3. :  
: [  / . . . . ]. – : , 2013. – 

470 . 
4.  2012 . . – , 

2013. – 364 . 
5.  . .  : , 

:  / . . , . . . – : -
, 2009. – 207 . 



.                 16  1 (58)  1,  2014 

 122

 
,  

,  
, , 

,  
, ,  

.  
, ,  

,  
.  

,  
, 

.  
, , 

 
.  

. 
: , , , 

. 
 

Summary 
Companies of meat food sector in Lviv region, and Ukraine as well, have 

gained a considerable experience in market economy based on economic forecasting, 
rational shaping of demand and proposition for goods, introduction of science and 
technology achievements, new technologies, ability to work under the conditions of 
competitiveness and free prices. In a competitive environment it is important to be 
aware of market processes and mechanisms, and thus be able to arrange market 
activities to help reduce the competitive risks. These factors directly affect the level of 
goods competitiveness, and respectively, the effectiveness of meat foods sector 
companies and goods manufactures activities. Today it is important to estimate the 
competitiveness of companies-manufacturers, especially those whose goods are 
popular among consumers as to the quality and safety. Ability to arrange work in a 
competitive environment for companies of meat foods sector is of importance. 

Key words: competitiveness, efficiency, market, meat foods sector. 
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Summary 

This paper discusses the prospects for agricultural development based on the 
resource potential of rural areas. In the terms of market conditions the key strategic 
orients of rural areas development is forming and evaluation of perspective of rural 
territiories and their potential. We investigate the concept of "resources" and 
"resource potential" in the context of rural development. Model of potential forming 
in rural areas in three stages: macrolevel, mezzolevel and microlevel are considered. 

 Key words: resources, potential, reserves, market, strategy, agriculture, rural 
areas,resource potential, level, potential development.  
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Summary 
State regulation of business in agriculture: organizational and legal aspects. 

We consider the organizational and legal issues of state regulation of business in 
agriculture. Directions, motivation and tools of government regulation of business in 
agribusiness. The basic contents and components of regulatory policy in agriculture. 
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Summary 

The article reflects current issues of food security, the development of the 
agricultural market, creating conditions for the potential of the agricultural sector to 
meet the needs of the population of Ukraine in food, strengthening the role of Ukraine 
as an important exporter of agricultural products, protection of the domestic market 
from the supply of defective and dangerous food products. The relevance of food 
security depends not only on the level of food production per capita and reserves, but 
also the degree of regulation to ensure economic accessibility of food consumption 
per capita. 

Key words: national security, population, shortage of food resources, 
depletion of land, agricultural land preservation, economic accessibility of normative 
food consumption per capita. 
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Summary 

The problem of insufficient instrumentality of contemporary “green” 
branding as a constituent of “green” marketing is studied. To overcome the problem 
there is proposed to develop efficient techniques of “green” marketing realization in 
a form of so called “marketing tricks”. Generalization and analysis of green 
practices of successful world brands made it possible to identify such tricks, to 
systemize them and to state the conditions of their implementation in business 
practices. Substance of the most common “green” branding tricks is examined and 
examples of the tricks successful application are given. 
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Summary 
In the article considered that meat production sub-complex tied up 

agricultural producers, meat processing enterprises and trade organizations in the 
context of  cattle and poultry production function, their processing and entry to the 
market of food products. Supplies of livestock and poultry in net weight  on 
processing enterprises in 2012 increased in contrast to 2010 in 3,8 % (55,4 th. t.). 
During  2012  in contrast to 2010 production of meat and food sub-products of frozen 
poultry were increased in 11,8 %,  meat and  food sub-products of fresh or chilled 
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were increased in 1,8 % and sausage  products were surplus in 5,3%. At the same 
period industrialized production of other kinds of meat products were decreased.          

Key words: enterprises of meat production sub-complex, meat, cattle and 
poultry, net weight, production. 
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Summary 
This paper discusses the main directions of marketing strategy, commitments 

to provide the wholesale market renting agricultural enterprises and the food 
industry, providing work infrastructure and organization of traffic in the wholesale 
market and management. The proposed business model of wholesale food market, a 
list of key partners , their activities , relationships with clients and their segments, key 
resources, the structure of costs and revenue sources. The strategy provides a 
coherent system of relationships between entities marketing channels with large and 
small producers , cooperatives and with customer hotel - restaurant business. 

Key words: wholesale markets, green markets, agricultural products, 
marketing strategy, market customers, pricing, communication, catering. 
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Summary 
The objective necessity of the insurance in the agricultural sector is 

investigated. The necessity of the development at the national level to support the 
concept of public security in the regulation of agricultural production is considered 
and also new theoretical and methodological approaches formation of tariffs on crop 
insurance , methods of determining the capacity of the market for crop insurance and, 
accordingly, the size of budgetary aid, and the requirement for the organization of 
state monitoring of insurance in the agricultural sector and the creation of complex 
insurance programs of agricultural enterprises. The financial position of agricultural 
producers is analyzed because they supply the bulk of the products on the food 
market, the causes of which are not conducive to the realization of their security, the 
Law of Ukraine " On Insurance" and " On peculiarities of agricultural insurance 
with state support" the need for a tool property insurance and insurance business 
risks in the activity of the agricultural producers and the activities of the insurance 
market. The necessity of solving the existing problems in the insurance market of 
agricultural producers is proved because it improves public policy in agricultural 
insurance and also improves conditions for the development of agricultural insurance 
market. 

Key words: agriculture, risk, climatic conditions, agricultural producers, 
insurance, insurer, insured, state support, financial policy, the insurance market. 
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Summary 
This paper investigates the role of pricing strategies and the use of complex 

marketing tools in the pricing. The concrete situation in which it is advisable to apply 
certain pricing strategies . The criteria of usefulness of pricing strategies depending 
on the conditions of the company. A marketing strategy options for positioning. It is 
noted that the phases of stabilization and saturation of the market pricing strategies 
do not play a significant role in keeping sales high. These phases often use neutral 
pricing, and is becoming increasingly important tactic pricing. 
 

 – ., . 



.                 16  1 (58)  1,  2014 

 189

 339.13.013.024.95 
., .  (Zaika_s75@mail.ru) © 

 
 

 
 

 
,  

.  
 
 

. ,  
 
 

,  
.  

: , , ,  
, , , , . 

 
.  – .  

,  
 15 %  25 % 

. 
, 
 

. 
 –  , 

.  
, 

.  
,  

, ,  
. 

.  
, .  [1], .  

[2], .  [3], .  [4], .  [5], .  
[6], .  [7-8] . ,  

 
. 

 –  
 

. 
.  

                                                        
© ., 2014 



.                 16  1 (58)  1,  2014 

 190

, . 
 
 

,  
,  

. 
 

. 
,  2000 .  «  

» (  391-XIV).  
 

,  
,  

.  2003 .  
 555-IV « ».  2006 .  

 «  
2010 ».  20  

 5  100 . .  
 623 . . 

 145 
 15.03.2006 . «  

 2030 »;  16.03.2007 .  760-V «  
 

»;  25.09.2008 .  601-VI «  
 « » »;  

 1.04.2009 .  1220-VI «  «  
»  

».  
 21.05.2009 .  1114 «  

 
»  « » ,  

.  
. ,  2010 .  10  

 
. ,  

 
.  –  

 
. 

 12.02.2009 .  276-  
 «  

».  
 «  

», « », «  



.                 16  1 (58)  1,  2014 

 191

», « », «  
», «  

, , », 
 ( )»  

».  
, ,  

.  
 

: ,  
; , ,  

,  
.  

 ( ,  
)  

, , . 
 (  5,5 . )  

 (  6,5 . )  10 %  
.  

,  
: 

 300  3000  (  
),  ( )  10-30 . ,  

 50-100 . . 
 

.  – .  
, . -

 10-20 % 
,  –  3-6 . .  

,  
, ,  

. 
 (  80 %) ,  

 
,  

.  
. 

,   
,  

, .  
 –  

, ,  
: , , , . 

 
.  – ,  



.                 16  1 (58)  1,  2014 

 192

. 
 10 . , 

.  10 .  
,  3,5 . .  

 – ,  
.  

 4 . . 
 50 ,  

 25 . .  14  
 300 .  [9]. 

,  
.  4840:2007, 

 5-  ( 5) 
 ( ).  1  2010 .  

 6081:2009 « . 
 

. ».  
 EN 14214:2003 « .  

. ».  
,  

, ,  
.  ( , ,  
, )  49 . ,  

 34 . 
. .  

 [9]  
 1,4 . 3 , 1,1 . 3  

,  3,8 . 3 . 
 

38  (  10,6 ./ , )  0,65 % 
.  

.  
 

 200  400 3 . ,  
,  3 . 3.  

 10 .  
,  

 50 %.  
 5,8 .  [10].  

 
 2020 . :  –  4,5-5 . 

,  –  6 . ,  –  10 . 3,  
 –   8 .  [11]. 



.                 16  1 (58)  1,  2014 

 193

.  
, , ,  
 – , , ,  

. ,  
, ,  

. ,  
,  

. ,  
 

,  
, ,  

 
. , ,  

 
,  

. 
 

1. .  
 / . , .  // . 

– 2009. -  11. – . 62-67. 
2.  

 / . , .  // . - 2013. - 
 2. - . 54-61. 

3. .  
 / .  // . - 2013. -  8. - 

. 133. 
4. . :  

: [ . ] / . , .  – :  
, 2010. – 327 . 
5. .  

. [ ] / . . – : 
http://brc.undp.org.ua/img/publications/Problems_of_biodiesel_ production_ua.pdf. 

6. .  
 / . , .  // 

. – 2011. –  12. – . 3-9. 
7. .  

 / .  // . –  2013. –   5. – C. 63-67. 
8. .  / 

. , .  // . –  2014. –   2. – . 36-42. 
9.  

 [ ]. – : 
http://biomass.kiev.ua/Assets/files/AgPP6_U.pdf. 



.                 16  1 (58)  1,  2014 

 194

         10.  // . – 2009. –  4(35). 
]. – :  

http://journal.agrosector.com.ua/archive/32/487. 
11. .  /  « ». 

]. :  
http://www.kaletnik.com.ua/publikacii_intervu_komentari.htm?n_id=41. 

 
 

,  
.  

 
 

. ,  
 
 
, 
 

. 
: , , , 

, , , , 
. 

 
Summary 

Ukraine adopted a large number of documents that address the problem of 
the biofuels segment development. This paper analyzes the normative basis for to 
ensure the progress of alternative energy in Ukraine; the possibility of increasing th 
production bioenergy in the country was estimated here too. There was also specified 
that the proper use of the existing potential of the country, the latest technology in the 
agricultural production and the recycling would contribute to the successful solution 
of the food problem as well as the increase of the optimal capacity in the production 
of biofuels and would help to solve the problem of energy security. 

Key words:laws, instructions, bioenergy, alternative source of fuel, biomass, 
bio-fuel, energetic plants.     
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Summary 

The problem of formation the system of regulation of the financial market is 
posed. The term "system" considered as a combination of interdependent, interrelated 
and interacting components (subsystems, elements) which are formed, operated under 
influence of external and internal factors and provide some qualitative and 
quantitative results of their actions. Based on financial and production indicators and 
its regulators formalized model of the movement of money, financial forms of capital 
investment, natural products, prices and national income is proposed. Model presents 
financial and monetary transmission of formation amount of financial capital, the 
regulator of which is the National Bank of Ukraine (NBU), its transformation into an 
investment, a natural product, the regulator of which is the Government, price and 
circulating indicators that are formed in the financial and commodity markets and the 
amount of income for repeated finance the production cycle. The conceptual system 
of regulation of the financial market is grounded, factor and resulting variables for 
adjustment of equilibrium, stability and balance of the national economy are 
systematized. In the system the money is not only the main form of expression value of 
national income and national expenditure, but also a fundamental factor in the 
formation of finance as a social system and its important component of the financial 
market. From the standpoint the impact of the regulatory system for financial and 
production mechanism, it is an add in relation to a relatively self-contained and self-
functioning economic mechanism. 

Key words: money supply, national income, national expenditure, financial 
capital, investment, financial market regulatory system, resulting and factor 
variables, equilibrium of the market. 
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Summary 
 In the article the basic tools of state control in the agricultural market. 
Analyzes the conceptual approaches to state regulation of prices for agricultural 
markets abroad and determined the impact of state agricultural policy on the level of 
competitiveness of agricultural produce in the world market . The comparative 
characterization tools agricultural market regulation in the U.S. and the EU. 
Suggestions for improving the mechanisms of state price regulation of agricultural 
market of Ukraine on the experience of developed foreign countries. 

Key words: agrarian market, price regulation, agrarian policy, agrarian 
sector of economics,mechanism of state regulations, instruments of state regulation.   
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. 
Summary 

The article shows that local farms can be efficient, profitable and competitive, 
only if the formation of the system of marketing activity farms in Ukraine. The 
presence, in this system, the economy, allow marketers to easily determine the 
profitability of marketing activities, and certain marketing activities. Reveals general 
and personal characteristics of the farmer, as marketing professionals. And proposed 
restructuring steps recommended management activities in the process of creating 
marketing department rancher. 
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Summary 
There were reviewed by the role and place of agromarketing in activities of 

domestic commodity producers in the article. It was identified a number of marketing 
reasons misunderstanding which leads to a deepening of crisis situation in AIC of 
Ukraine. There was established that about 70% of agricultural enterprises as a 
general rule, in practice only partially realizes functions of marketing, which in its 
turn, negatively influences to the economic efficiency of the enterprises. It was also 
reviewed a practical experience agromarketing in developed countries, particularly 
the USA. For an example the domestic agricultural enterprises was set the feasibility 
of marketing activities. 

Key words: agri-marketing, internal market of agricultural products, 
marketing events, competitiveness of products. 
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Summary 
Factor analysis of conditions to ensure the economic sustainability of 

agricultural production through the use of a wide arsenal of methods to assess the 
level of support it. Proved the appropriateness of using the coefficient of variation of 
performance indicators to assess the impact of production level of concentration of 
production or natural- climatic zoning households on the economic stability of the 
agricultural enterprise. Identified a tendency to decrease variability of productivity 
and productivity growth in proportion of agricultural land or livestock and positive 
impact on the stabilization of crop yields organize farms in forest-steppe zone of the 
Kharkov region. 

Key words: economic stability, variation, concentration of production, 
analysis of variance, productivity, animal productivity, profitability, trend, economic 
conditions, food security. 
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 5000 ,  
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 =  = 5000 * 0,66 = 3300 . 
 2 

 
 

 A B C D E F 

1   
 

(5 - 1) 

 
  

-
 
 

 
 

 
 

2  3 2 0,4 0,1 0,96 
3  3 2 0,4 0,1 0,96 
4  3 2 0,4 0,1 0,96 
5  3 2 0,4 0,1 0,96 
6  3 2 0,4 0,1 0,96 
7  3 2 0,4 0,1 0,96 
8  3 2 0,4 0,1 0,96 
9  3 2 0,4 0,1 0,96 
10  3 2 0,4 0,1 0,96 
11  3 2 0,4 0,1 0,96 
12      1 0,66 
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 5000 , : 
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2  3 2 0,4 0,05 0,98 
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4  3 2 0,4 0,05 0,98 
5  4 1 0,2 0,05 0,99 
6  4 1 0,2 0,1 0,98 
7  3 2 0,4 0,05 0,98 
8  3 2 0,4 0,05 0,98 
9  4 1 0,2 0,2 0,96 

10  4 1 0,2 0,2 0,96 
11  4 1 0,2 0,2 0,96 
12      1 0,7759 
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Summary 
 In the article a mathematical model offers for the quantitative estimation of 
influence of different factors of external surroundings on the productivity of animals, 
that determines possibilities of agricultural enterprise to supply with to the market the 

 amount of products. The productivity of animals depends on their 
genetic potential, from the terms of maintenance and from the different factors of 
external surroundings. Such influence it is suggested to take into account the  help of 
certain coefficient of decline of the productivity of animals, methodology of 
determination of that will be realized by facilities of tabular processor of Excel. 
 Key words: animals, genetic potential, productivity, outside factors, negative 
impact, coefficient of influence, mathematic model, numerous methods, table 
processor.   
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Summary 
Are analyzed theoretical approaches to the definition of infrastructure 

providing and his constituents are formulated in the field of grain production. The 
features of the grain producers and their impact on the provision of infrastructure as 
a functional component of economic security. The analysis of the state of 
infrastructural providing commodity producers of grain, and the possibility of its 
impact on improving economic efficiency. Determined the main approaches to the 
formation and development of economic security, particularly from the standpoint of 
development of of infrastructure producers security. 

Key words: infrastructural privision, grain producer, economic security, 
grain market, efficiency of activity.   
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Summary 

This article analyzes the negative factors affecting the dairy cattle. It also 
reviews prospects for its development and justifies possible ways to improve the 
competitiveness of commodity producers of dairy product market.  

For operation of the regional market of milk and dairy products it is offered 
to increase a degree of infrastructural development of the market; to generate a 
network of the wholesale markets in a cities; to increase volume of production; that is 
realized by direct connections and prices; that define a supply and demand. 
           Key words: Organization of production, milk, market of milk, conjuncture 
market, raw material, suppliers, competiviness, profitability, dairy enterprise. 
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Summar  

The article analyzes the dynamics of the main indicators of dairy cattle 
development ; Determining the structure of milk producers; based on analysis of 
recent research, identified reasons for the decline in production industry; 
distinguished restructuring stages of Ukraine dairy cattle taking into account the 
ratio of the major milk producers. 

Key words: dairy farming, restructuring, production of milk, quality of milk, 
households, dairy co-operative.  
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Summary 
In order to study innovative approaches to organizing and coordinating 

marketing agri-food businesses to ensure the analysis of theoretical and 
methodological approaches to food marketing and peculiarities of the marketing 
channels. The advantages of cooperative forms of marketing channels. The necessity 
of creating cooperative focal points and ensure organizational and economic support 
"movement" of food. By analyzing the problems of marketing agricultural producers 
found their reason. A creation of regional marketing cooperatives and justified their 
benefits, including for rural society. 

Key words: marketing support, agri-food business, food marketing, marketing 
channel, organizational upralvlinski features food chain, the movement of 
agricultural products, logistics, food, market agents, economic, legal support, 
information and analytical support center for coordination, integration of producers 
and processors regional marketing cooperative associations, cooperative systems, 
controls, features experts and analysts. 
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Summary 

The analysis of organizational support marketing activities of the company 
and evaluate its effectiveness on the basis of the potential expansion of markets for 
goods, creating a positive image of the company. Identified the most popular in the 
world methods of evaluating the effectiveness of marketing and organizational 
support. Established advantages of using assessment results of marketing activities in 
these marketing strategies. The problems of organizational support for evaluating the 
effectiveness of marketing activities of the food industry. An algorithm for evaluating 
the effectiveness of organizational support marketing activities and the expediency of 
its application to domestic enterprises. 

Key words: organizational support, the effectiveness of marketing activities, 
evaluation methods, marketing plans and strategies, job responsibilities, intellectual 
resource specialists, organizational management structure, corporate motivation, 
delegation of authority, the optimization implementation. 
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Summary 
The conditions of operation of enterprises of the agricultural sector in the 

current economic conditions. The features of marketing and logistics businesses of 
the agricultural sector. The tendencies of agricultural production, hunting and 
forestry. Generalized preconditions for the development of marketing and logistics 
businesses of the agricultural sector. Applications developed recommendations for 
the improvement of enterprises of the agricultural sector on the basis of marketing 
and logistics. 

Key words: marketing, logistics, agricultural enterprises, AIC, market of 
agricultural products, system of goods movement. 
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Summ ry 
The results of theoretical studies on areas of government support and 

regulation of business households, the peculiarities of economic decision-making in 
terms of the vital need to implement them for the members of these households, the 
estimated amount of the income of private farms and individual entrepreneurs in 
relation to the subsistence level, as performance indicators of business activity, and 
provided suggestions on the main directions of state support for households. 

Key words: households, state regulation, physical persons-entrepreneurs, low 
minimum livelihood, direct and undirect resistance. 
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Summary 
           The article reviews the state and dynamics of potato growing in the households 
of Lviv region. Based on the statistical sample survey the economic efficiency of 
potatoes production and sale are analyzed. We describe the parameters 
characterizing some technological and economic aspects of potato production and it 
crop using. The dynamic changes of the main parameters of industry are compared. 
The perspective plans of potato development in households and the conditions for 
their implementation are defined. 
          Key words: potatoe, households, dynamic of production, sedding, renew of 
sorts, supply and use of potatoe, consumes, realization, channels of distribution.    
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Summary 
The article deals with the peculiarities of the marketing policy of distribution 

of agricultural enterprises in Ukraine. Defined the main factors influencing the 
distribution channels in different industries and identified those that play a key role in 
the marketing of agricultural products. Shown the list of major sales channels that 
are most commonly used for the implementation of agricultural products, revealed 
their advantages and disadvantages for different distribution channel members. 
Defined the influence of farmers marketing distribution policies on the functioning of 
agricultural market of Ukraine and found the most effective ways of its optimization. 

Key words:channels of distribution, agricultural products, marketing policy 
of distribution, direct sales, exclusive distribution, agrarian sector of economy, 
agricultural production, eco-goods, vertical marketing system.           
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Summary 

The model of marketing management market intermediary services actually 
offered to combine the basic concepts of marketing key points of interaction and 
individualized marketynhu.Perspektyvy further research in this area is to design the 
logic circuit works integrated marketing management information system in the 
market intermediary services. 

 Key words: management, marketing, information technologies, enterprise, 
clients relation management – CRM, system of partner relation management  – PRM  
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Summary 

Economic security to explore the perspective of a broad theoretical - 
methodological principles, choosing research subjects needed economic security 
agro businesses structure in the system of national economic security mechanisms 
and their interaction in the crisis periods of economic development. 

ey words: economic security, entrepreneurship, agriculture, structure of 
economic security, methodological grounds, food security, entrepreneurship activity, 
innovative model, region, national interests.  
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Summary 

The article deals with the organizational and economic aspects of mineral 
fertilizer application in agrarian enterprises. The strategic directions for improving 
organizational and economic mechanism of agrochemical service regulation in the 
context of the mineral fertilizer application of in agrarian enterprises are proposed. 
The measures to improve the efficiency of agrochemical ensure of sustainable 
production and application of mineral fertilizers in Ukraine are determined. Priority 
areas of the government support mechanism and promotion of the production 
development and mineral fertilizer application are outlined. 

Key words: organizational and economic mechanism, mineral fertilizers, 
agrarian enterprises, disparity in prices, agrochemical providing, agrochemical 
service, clustering, cooperation, government support. 
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:  12,2 . ;  – 
3765, 9 ;  – 955,8 ;  – 24024,7 ;  

 – 3,5 . ;  – 7111,9 ,  2012 . 
 

: 1,8; 59,2; 0,1; 167,3; 0,6  234,7,  
 2012 .  1996 . : 14,8; 0,2; 0,0; 

0,7; 17,1; 3,3. , , , 
f 
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 1 

 
* 

 
 2012 .  % 

 1996 . 1996 2000 2005 2010 2012 
 

, .  12,2 11,5 6,3 - 1,8 14,8 
,  3765,9 1,5 58,8 57,3 59,2 0,2 

,  955,8 1924,5 120,0 - 0,1 - 
, .  35,8 0,7 103,6 60,8 76,7 214,2 

,  24024,7 1,5 1,3 - 16,3 0,7 
 

, .  3,5 1,2 0,2 0,7 0,6 17,1 
,  

, .  0,4 1,4 2,3 0,4 0,2 50,0 
, .  65,5 1,9 4,1 3,8 0,0 - 

,  
,  7111,9 172,2 515,5 267,8 234,7 3,3 

, . . 1633,9 - 28,3 218,7 169,7 10,4 
, .   4,3 9,7 0,1 0,3 - - 

           * :  [7] 
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 [7].  
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 509,2 19,5 209,9 252,2 1336,1 262,4 

, .  3,7 5,4 6,4 4,6 3,7 - 
,  

, .  3,8 3,8 2268,3 109,6 34,8 915,8 
, .  0,1 0,5 17,5 74,5 56,5 565,0 
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Summary 

Based on the investigations of foreign trade activities of economic entities apk 
Lviv during 1996 – 2012. The basic brake factors that hinder the development of this 
activity. A concrete measures to eliminate the causes that impede the development of 
foreign trade and on this basis increased use of export potential of agriculture. 

Key words: foreign trade, exports, imports, production, economic, 
agricultural production. 
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Summary 

INVESTMENT SECURITY LVIV REGION 
         This article is devoted to formation of investment security in the Lviv region. 
Analyzed the theoretical basis, the modern state of investment, investment 
environment and the level of investment security in the Lviv region, and the ways of 
optimization and prospects of attracting foreign and domestic investments. The above 
interpretation of the concept "regional investment policy". See the categories on 
which you can group the largest investment projects. Shows the structure of capital 
investments by sources of financing structure of capital investments by main types of 
economic activity. Analyzed direct investment from major countries  investors.  
         Key words: investment security, financial resources, investment, region, 
production, investment process, enterprises. 
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